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Amanda Rick

From: Lippman, Jay M [imlippman@chs.com]

Sent:  Thursday, January 06, 2005 4:37 PM

To: Amanda Rick

Subject: CERTIFICATION OF COMPLIANCE4Q20044 doc

CERTIFICATION OF COMPLIANCE
WITH CHILDREN'S TELEVISION COMMERCIAL LIMITS
Oetober 1, 2004 — December 31, 2004

During the above period, the CBS Television Network (“CBS™), a unit of Viacom Inc.,
disseminuted to its owned and atfiliated stations the following weekly programs originally
produced and broadcast prinacily for an audience of children 12 years of age and under:

LAZYTOWN

MISS SPIDER'S SUNNY PATCH FRIENDS
DORA THE EXPLORER

LITTLE BILL

BLUE'S CLUES

THE BACKYARDIGANS

All of these programs were disseminated for weekend broadeast by CBS affiliates and owned
stiations.

I hereby certify that the childien’s programming disseminated by CBS during the period Octaber
i, 2004 through December 31, 2004, was formatted to contain no more than the maximum
amount of commercial time permitted under the Communications Act, as amended, 47 US.C.
$303a, and 47 CF.R, §73.670. Specifically, | certify that, in the form and sequence in which the
programmiing was disseminated by CBS o its owned and aftiliated stations for broadeast:

(1) Each howr of weekend children’s programming (containing either one
hour-long program or fwo consecutive half-hour progrums) contained no
more than ten and one-half minutes (10:30) of nelwork commercials il
was formatted to contain no conumercials supplied by the local station;

(2) When, due to preemptions, the nelwork disseminated during the weckend
a hall-hour children’s program which was not part of an hour's block of
children's programming, that program contained no more than live
minutes fifteen seconds (5:15) of network commercials and was formatted
to contain no commercials supplied by the focal station,
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